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Abstract
Due to the recent conflicts between China and South Korea (mainly the THAAD incident), we intended to examine whether
mediated intergroup contact through TV series and films can be beneficial for improving their intergroup relations. Moreover, a
novel type of indirect intergroup contact was proposed and termed as extended mediated contact. The general objective is to
investigate and differentiate its relationships with intergroup relations (i.e. intergroup attitudes and post-conflict forgiveness) with
those ofmediated contact. Chinese university students were selected as the sample of our study and 366 participants completed an
online survey. Results from the structural equation modeling (SEM) analysis revealed that both mediated and extended mediated
contact positively predicted cultural affinity, which, in turn, positively predicted both intergroup attitudes and post-conflict
forgiveness. As compared to mediated contact, extended mediated contact exerted significant but weaker effects. The
bootstrapping method in SEM revealed that cultural affinity played a mediating role in the relationships of the two types of
contact to intergroup attitudes and forgiveness.
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Introduction

China and South Korea are distant neighbors. Their diplomat-
ic relations remain very ambiguous and complex. On the one
hand, the two countries are inter-dependent for cooperation in
economics and business (Kim and Heo 2016). On the other
hand, conflicts occasionally arise between the two countries
due to South Korea’s military dependence on the U.S. (Chen
2013) and China’s political ties with North Korea (Chung and
Choi 2013). As a result, a recurring fluctuating pattern can be
noted in their diplomatic relations, as well as in public atti-
tudes toward each other (Kim and Cha 2016). Tension be-
tween the two countries reached its highest point in 2017

when South Korea decided to accept America’s deployment
of the Terminal High-Altitude Area Defense (THAAD) in
South Korea. Chinese government immediately and repeated-
ly expressed its strong condemnation of this decision for fear
that THAAD be utilized by the U.S. to aim China (Swaine
2017). In the meantime, Chinese citizens launched various
demonstrations and protests in many cities against South
Korean government, carrying slogans such as “No THAAD”
and “Resist South Korean Products” (Bi 2017). Although the
two countries worked jointly to get their relations back on
track at the end of 2017, the hostile attitudes held by
Chinese and South Koreans toward each other are still perva-
sive (Sun 2017). In this study, we did not intend to be judg-
mental on this incident, but aimed to understand factors that
can potentially promote intergroup attitudes and post-conflict
forgiveness by targeting Chinese citizens.

The contact hypothesis states that direct (face-to-face) in-
tergroup contact can effectively alleviate intergroup prejudice
and improve intergroup attitudes under optimal conditions of
common goals, equal status and cooperation (Allport 1954).
Over 50 years of research has provided robust support for this
theory (e.g. Brannon and Walton 2013; Cao et al. 2017;
Hewstone and Brown 1986). Nonetheless, in many cases op-
portunities for direct intergroup contact are fairly limited,
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especially in aftermath of intergroup conflicts (Rupar and Graf
2019; Visintin et al. 2017). Therefore, one main contribution
to the contact hypothesis is that researchers have found that
indirect forms of intergroup contact (e.g. mediated contact,
online contact, and imagined contact) that do not involve ac-
tual face-to-face contact can also have the potential to shape
positive attitudes toward and foster positive relationships with
outgroup members (e.g. Cao et al. 2018; Eyal and Dailey
2012; Wojcieszak and Azrout 2016).

Based on Allport’s contact hypothesis, our study examined
an indirect form of intergroup contact, namely mediated inter-
group contact which refers to exposures to outgroup members
through mass media (e.g. magazines, books, newspapers, TV
series, and films) (Wojcieszak and Azrout 2016). More spe-
cifically, we were particularly interested in mediated contact
through TV series and films because many of these entertain-
ment programs produced by South Koreans have gained pop-
ularity in China since the beginning of the twenty-first centu-
ry, creating a so-called “Korean Waves” (Kang 2017). For
instance, the South Korean TV series “Descendants of the
Sun” was viewed 2.8 billion times by Chinese people in less
than two months after it was imported to China in 2016 (Jiang
2017). Hence, such contexts were suitable to examine whether
viewing South Korean TV series and films via mass media
(e.g. TV, Internet, and social media) can be a positive predictor
of Chinese people’s attitudes and forgiveness toward South
Koreans. More importantly, our study intended to explore a
novel type of indirect contact: merely knowing and observing
close in-group members’ (e.g. family members or in-group
friends) viewing foreign entertainment programs through
mass media. This novel type of contact was theoretically in-
spired by the extended contact proposed by Wright et al.
(1997), which refers to knowing about in-group members
having out-group friends and has been revealed to influence
attitudes toward the outgroup (Dhont and Van Hiel 2011). For
consistency, we termed it as extended mediated contact.
Extended mediated contact can be more indirect than mediat-
ed contact because the former does not involve personal view-
ing of foreign entertainment programs. Investigating extended
mediated contact can potentially provide the theoretical and
empirical evidence that effects of media exposures to
outgroup members can reach a wider population beyond the
viewers.

To sum up, this study simultaneously examined and differ-
entiated functional roles of the two types of indirect contact in
predicting intergroup attitudes and post-conflict forgiveness.
Further, we assumed that cultural affinity may play a mediat-
ing role in these relationships. Cultural affinity is a concept
that tends to be interpreted in two ways in the existing litera-
ture. Some studies interpret it as a cognitive factor, referring to
cultural or ethnic similarities, used interchangeably with cul-
tural proximity (e.g. Fourie and Santana-Gallego 2013). Some
others use it as an affective factor, measuring the extent to

which an individual likes or shows interest in a particular
culture (e.g. Park 2005; Swift 1999). In our study, the concept
of cultural affinity is consistent with the latter one and defined
as Chinese people’s liking for and interest in South Korean
cultures. Prior studies have provided solid evidence that the
relationships of intergroup contact with intergroup attitudes or
relations can be mediated by such affective factors as inter-
group anxiety, threat, trust, and empathy (Pagotto and Voci
2013; Visintin et al. 2017). In contrast, the mediating role of
cultural affinity, which is also operationalized as an affective
factor in this study, remains largely unclear in the existing
literature. Thus, exploring its mediation may further extend
our understanding of the mechanisms underlying the link be-
tween intergroup contact and intergroup relations.

Mediated and Extended Mediated Contact and their
Relationships with Intergroup Relations

Mass media are regarded as a means of connecting culturally
different people across time and space, particularly in the cur-
rent era characterized by Internet and mobile media (Vincze
and Harwood 2013). Scholars argue that indirect intergroup
contact through mass media can comprise an experience anal-
ogous to direct face-to-face intergroup contact, also enhancing
outgroup attitudes (Wojcieszak and Azrout 2016). In a media-
rich setting, individuals can parasocially “know”more cultur-
al others by viewing foreign TV series and films (Schiappa
et al. 2005). Individuals are endowedwith the capacity to learn
from observation of these culturally different media charac-
ters, thus internalizing affective and cognitive responses to
situations they do not experience directly (Bandura 2002).
Once learned, individuals may acquire new information about
the ougroup and develop refreshed attitudes toward the
outgroup (Joyce and Harwood 2014). Prior studies have also
provided empirical evidence that mediated contact can be ben-
eficial for improving intergroup attitudes. For instance, Ortiz
and Harwood (2007) found that the amount of U.S. citizens’
viewing TV series about homosexuals enhanced their positive
attitudes toward this group. In another instance, Joyce and
Harwood (2014), employing an experimental design, showed
that televised mediated contact was positively predictive of
U.S. citizens’ attitudes toward illegal immigrants. A more re-
cent study indicated that Italians’ mediated contact through
films and TV series had direct effects on empathy and trust
for immigrants and indirect effects on reduced prejudice to-
ward immigrants (Visintin et al. 2017). In Asian contexts,
Shim et al. (2012) found that South Korean students’ viewing
American dramas enhanced their behavioral attitudes toward
Americans.

Besides intergroup attitudes, another outcome variable of
this study is intergroup forgiveness. Though research on inter-
group forgiveness is quite young, it has become one promis-
ing field in psychological research (Strelan and Lawani 2010;
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Voci et al. 2017). It is therefore of significance to examine
whether mediated contact can contribute to intergroup for-
giveness, especially in the damaged relations between China
and South Korea. Recent studies have found that mediated
contact can promote one’s empathy with and trust for
outgroup members (Pagotto and Voci 2013; Visintin et al.
2017), both of which are antecedents of forgiveness
(Antonucci et al. 2018; Swickert et al. 2016).Media exposures
to positive portrayals of outgroup members with former con-
flicts can help facilitate prejudice reduction toward that
outgroup (Paluck and Green 2009). There is also emerging
evidence that interventions through mass media can enhance
positive intergroup relations damaged in recent violent con-
flicts (Bilali et al. 2017). More relevant to our research objec-
tives is the study by Rupar and Graf (2019) in which mediated
contact was a predictor of post-conflict forgiveness, as well as
two forms of reparation: apology and financial compensation.
These studies can lend support for our assumption that
Chinese people’s viewing South Korean entertainment pro-
grams may promote their forgiveness for South Koreans.

More importantly, our study intended to examine whether
extended mediated contact can function as a means to en-
hancement of intergroup attitudes and forgiveness above and
beyond mediated contact. As discussed previously, extended
mediated contact is a more indirect contact form than
mediated contact because it does not involve personal
viewing of foreign TV series or films. Wright et al. (1997)
first proposed the extended contact hypothesis and found that
extended contact (i.e. merely knowing and observing positive
relations between in-group friends and outgroup members)
can reduce prejudice toward and promote positive relations
with members of the outgroup. Based on the extended contact
hypothesis, there is a reason to hypothesize that knowing and
observing close in-group members’ enjoyment of outgroup
entertainment programs may as well promote one’s positive
attitudes toward this particular outgroup and their cultural tra-
ditions and practices. Furthermore, the two-step flow theory
(Katz and Lazarsfeld 1955) can also shed light on the assumed
relationship between extended mediated contact and inter-
group relations. The theory articulates that influences of mass
communication often flow in the first step among those who
pay close attention to or show great interest in a certain topic
or issue. Thus, these individuals can act as “opinion leaders”.
In the second step, the “opinion leaders” tend to disseminate
the relevant information or knowledge to the less active sec-
tions of the population who act as “opinion receivers”. In a
similar vein, individuals who show strong interest in and fre-
quently view entertainment programs from a particular culture
tend to act as “opinion leaders” because through positive por-
trayals of outgroup members they can detect and learn infor-
mation and messages embedded with cultural codes (Visintin
et al. 2017). It is possible that the viewers would share the
specific cultural or behavioral characteristics with their close

in-group members, such as family members and friends. The
sharing behaviors can add to their in-group members’ knowl-
edge and understanding of the target outgroup, thus contrib-
uting to their enhanced intergroup attitudes (Vincze and
Harwood 2013). Such evidence can provide support for the
hypothesis that extended mediated contact has the potential to
be functional in promoting intergroup relations.

Mediating Roles of Cultural Affinity

In this study, it is assumed that the relationships of mediated
and extended mediated contact with intergroup attitudes and
forgiveness may not be simple and direct ones, and cultural
affinity may play a mediating role in these relationships.
Cultural affinity is conceptualized as Chinese people’ liking
for and interest in South Korean cultures and can be
interpreted alternatively as an affective expression when an
individual feels identified with a particular culture (Swift
1999). Although Chinese and South Korean cultures share
some similarities in collectivism and Confucian values, their
respective cultural norms, social traditions, and life styles dis-
play enormous differences and are becoming increasingly het-
erogeneous (Yoo et al. 2014).

The precondition for a mediation process is that the medi-
ator variable should be significantly associated with both the
predictor variable and the outcome variable (Baron and Kenny
1986). First, previous studies can support the assumed rela-
tionship between mediated contact and cultural affinity.
According to Brannon and Walton (2013), participating in
cultural activities can spark interest in and foster favorable
emotions for the target culture. Individuals’ media exposures
to a different culture is a vicarious means of cultural partici-
pation and can promote their positive perceptions of the cul-
ture (Park 2012). Empirical evidence can be provided by the
study of Park (2005) in which South Korean college students’
mediated contact with Japanese cultures (e.g. through news-
paper, TV, Internet, films, and music) was found to be a pre-
dictor of their affinity for Japanese cultures. Zhang and Xu
(2007), using a mixed method, found that the more South
Korean TV series Chinese university students viewed, the
more they became identified with South Korean cultures.

Second, we can obtain some clues about the relationship
between cultural affinity and intergroup relations from some
prior studies. For instance, minority members’ cultural identi-
fication, as measured by preference for and adoption of the
host culture, can facilitate forming positive intergroup atti-
tudes toward host members (Cao et al. 2018; Zagefka and
Brown 2002). We hypothesize that this finding may as well
apply to other social settings where the target outgroup mem-
bers are largely absent; that is, individuals who like or show
interest in a particular foreign culture (i.e. cultural affinity)
may hold positive attitudes toward people from this culture.
This claim is made also because culture is an essential
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collective trait of a social group and largely shape the way
social members behave (Samovar and Porter 2009). In
Brannon and Walton’s (2013) experimental study, non-
Latino Americans’ interest in Mexican cultures was found to
be able to reduce their implicit bias against Latinos and in-
crease their intentions to communicate with Latinos.

These aforementioned research may inform that mediated
and extended mediated contact are likely to positively predict
cultural affinity, which may, in turn, positively predict inter-
group relations. Specifically, media exposures to outgroup
members’ TV series and films may serve as an effective chan-
nel for viewers to know, understand and learn a foreign cul-
ture, such as social customs, behavioral characteristics, and
life styles (Vincze and Harwood 2013). The increased knowl-
edge of the target culture through frequent media exposures
may arouse the viewers’ affective responses, such as stronger
interest in the culture. In turn, the affective shift may promote
the viewers’ positive attitudes toward members of the target
outgroup (Brannon and Walton 2013). Moreover, scholars
have extensively investigated mediating effects of affective
variables on the relationships of intergroup contact to inter-
group attitudes (Hayward et al. 2017; Visintin et al. 2017) and
intergroup forgiveness (Tam et al. 2008). Some of them are
negative affective mediators (e.g. intergroup anxiety and
threat), while others are positive affective mediators (e.g. in-
tergroup empathy and trust). Moving beyond these studies,
our study may expand the extant research by suggesting a
new pathway from mediated and extended mediated contact
to intergroup relations via the affective mediator of cultural
affinity. Empirical support can be obtained from Joyce and
Harwood (2014) who found that strong liking for the culture
of the media characters fully mediated the relationship be-
tween positive mediated contact and intergroup attitudes. In
another instance, host culture identification was revealed to
mediate the relationship between intergroup contact and pos-
itive intergroup relations (i.e. social support, social connect-
edness, and reduced prejudice) (Cao et al. 2018).

The Present Study

Drawing on the reviewed research and China-South Korea
relations, the present study aimed to examine the relationships
of mediated contact to intergroup attitudes and forgiveness,
via the potential mediator of cultural affinity. We also pro-
posed the extended mediated contact and intended to differ-
entiate its functional roles with those of mediated contact. To
achieve these goals, a conceptual research model (see Fig. 1)
was outlined, and hypotheses were formulated as follows.

& H1. Mediated contact will be positively associated with
cultural affinity.

& H2. Extended mediated contact will be positively associ-
ated with cultural affinity.

& H3. Cultural affinity will be positively associated with
intergroup attitudes and forgiveness.

& H4. Cultural affinity will mediate the relationships of me-
diated contact to intergroup attitudes and forgiveness.

& H5. Cultural affinity will mediate the relationships of ex-
tended mediated contact to intergroup attitudes and
forgiveness.

Methods

Participants and Procedure

We decided to focus on Chinese university students for testing
these above hypothesized direct and mediated relationships
for three reasons. First, this group is strongly motivated to
engage in intercultural activities and embrace cultural differ-
ences (Meng et al. 2017). Second, South Korean entertain-
ment programs have gained popularity among this group
(Kang 2017). Third, the majority of Chinese university

Fig. 1 The conceptual research
model
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students live in on-campus dormitory buildings with four or
six sharing one room. This concentrated living environment
would enable them to observe whether and towhat extent their
surrounding peers enjoy South Korean entertainment pro-
grams, which can increase chances of examining extended
mediated contact.

The data collection began in March of 2018 and lasted
more than one month. To reach the participants, we employed
a very popular social media in China, namely “Wechat”. This
social media has emerged as a “must have” communication
tool in China with over one billion active users per month
(Gan and Li 2018). Many universities have created friend
groups on the social media consisting of students in different
academic disciplines for sharing information or making an-
nouncements. We first contacted two student affairs adminis-
trators at two Chinese universities located in Northern part of
China.With their help, research objectives, anonymity and the
link to the online questionnaire were then posted in online
friend groups of “Wechat”, created by the two universities,
wherein students were invited to voluntarily participate in
the research. Altogether 366 Chinese university students com-
pleted and submitted the online questionnaire together with
the informed consent to participate in the research.

Of the total sample, 53.3% (195) were male students and
46.7% (171) were female students. Their ages ranged from 17
to 30 (M = 19.45; SD = 1.28). Reported academic majors were
as follows: natural sciences (N = 229; 62.6%) and social sci-
ences (N = 137; 37.4%). None had study abroad experiences
in South Korea, and only 3.3% (N = 12) of the participants had
travelling experiences in South Korea.

Measures

Mediated Intergroup Contact In the heading for the scale of
mediated contact, it was explicitly stated that mass media re-
ferred to any media channel through which one can view
South Korean TV series or films, for example TV, Internet
or mobile media. Two of the total three items were adapted
from Yoo et al. (2014), assessing contact frequency. The par-
ticipants were asked to indicate how often they viewed South
Korean TV series or films during the previous year (categories
ranging from 1 = very infrequently to 5 = very frequently) and
how many South Korean TV series or films they have viewed
during the previous year (from 1 = none to 5 = very many).
The third item was added to assess how much the participants
liked viewing South Korean TV series or films (from 1 = not
at all to 5 = very much). Cronbach’s alpha was .88.

Extended Mediated Intergroup Contact To measure this novel
type of contact, the participants were asked to indicate to what
extent their family members or close friends viewed and liked
viewing South Korean TV series or films using the same three

items measuring mediated intergroup contact. Cronbach’s al-
pha was .89.

Cultural Affinity Cultural Affinity Scale (Park 2005),
consisting of four items, was used to measure Chinese stu-
dents’ liking for South Korean cultures (item example: I desire
to experience South Korean cultures). Each item was rated on
a five-point scale ranging from 1 (strongly disagree) to 5
(strongly agree). A higher score indicated a higher level of
liking for South Korean cultures (Cronbach’s alpha = .84).

Intergroup Attitudes Eight semantic-differential items
adopted from prior studies (Lam and Katona 2018; Wright
et al. 1997) were used to measure the participants’ evaluations
of South Koreans on a scale ranging from 1 (not at all) to 5
(very much). Specifically, Chinese students were presented
with eight statements about their perceptions of South
Koreans’ traits: cold (R), aggressive (R), trustworthy, clever,
friendly, arrogant (R), kind-hearted, and hard-working. Items
marked by (R) were reverse coded so that higher scores indi-
cated more positive attitudes toward South Koreans
(Cronbach’s alpha = .92).

Intergroup Forgiveness In the heading for this scale, we brief-
ly introduced recent political and business disputes between
China and South Korea, such as the THAAD incident and
fishery disputes, though they may have been known to every
participant. This scale was measured by three items (Hamer
et al. 2017). A sample item was “I have forgiven South
Koreans despite some recent conflicts between China and
South Korea”. A higher score would be reflective of a higher
level of intergroup forgiveness (Cronbach’s alpha = .71).

Results

Preliminary Analysis and Control Variables

Descriptive statistics and correlations between the variables
are provided in Table 1. The results revealed that both medi-
ated and extended mediated contact positively correlated with
the mediator and outcome variables.

We conducted a series of independent t-tests to examine
whether there were some differences in cultural affinity (i.e.
mediator variable), intergroup attitudes and forgiveness (i.e.
dependent variable) across groups of gender and academic
majors. The results showed significant gender differences in
cultural affinity (t = −6.336, p < 0.001) and intergroup atti-
tudes (t = −2.908, p < 0.01). Specifically, female students
showed greater liking for South Korean cultures (M = 3.24,
SD = 0.81) than male students (M = 2.69, SD = 0.84). Female
students (M = 2.89, SD = 0.58) also exhibited stronger posi-
tive attitudes toward South Koreans than male students (M =
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2.70, SD = 0.65). No other differences were found. Therefore,
gender will be included in the research model for further
analysis.

Testing the Measurement Model and Common
Method Variance

The measurement model which contained the five latent var-
iables was evaluated by means of confirmative factor analysis
(CFA) using the AMOS 22.0 software. The model evaluation
indicated a good model-data fit: χ2 (175, N = 366) = 382.003,
p < 0.001, χ2/df = 2.183 (recommended: < 3), SRMR= 0.050
(recommended: < .08), RMSEA = 0.057 (recommended: <
.06), CFI = 0.955 (recommended: > .95) and TLI = 0.946 (rec-
ommended: > .90) (Byrne 2010).

All factor loadings of the observed indicators on the latent
variables were significant at the level of p < 0.001, ranging
from 0.56 to 0.90. Average variance extracted (AVE), square
roots of AVE and Composite reliability (CR) for model con-
structs are provided in Table 2. The results indicated that all
values of CR, AVE, and square roots of AVE exceeded their
respective threshold values (for CR: larger than 0.60; for AVE:
larger than 0.50; for square roots of AVE: larger than a specific
variable’s correlation coefficients with all other variables),
demonstrating satisfactory construct reliability, convergent
validity, and discriminant validity of the measurement model
(Bagozzi and Yi 1988; Chin 1998).

Use of self-reported items in cross-sectional studies might
raise the possibility of common method bias. Therefore, we
conducted the Harman’s single factor test, as recommended by
Podsakoff et al. (2003). All items of the five latent variables
were forced to load on a single un-rotated factor, which ex-
tracted only 36.1% of the total variance, showing that much of

the variance was not captured by this single factor. In addition,
a one-factor model was tested and revealed a very poor model
fit, χ2 (185, N = 366) = 1992.491, p < 0.001, χ2/df = 10.770,
SRMR = 0.127, RMSEA = 0.164, CFI = 0.610 and TLI =
0.558. Taken together, these results showed that common
method bias may not be a problem for the present study.

Testing the Structural Model

After the measurement model was confirmed to be acceptable,
we tested the structural model which was slightly larger than
the measurement model due to the inclusion of gender. The
structural equation modeling (SEM) analysis yielded an ac-
ceptable model fit: χ2 (192, N = 366) = 407.695, p < 0.001,
χ2/df = 2.123, SRMR = 0.050, RMSEA = 0.055, CFI =
0.954, TLI = 0.945. Figure 2 provided the standardized path
coefficients among the variables under study. The results in-
dicated that both mediated (β = 0.42, p < 0.001, 95% CI
[0.278, 0.662]) and extended mediated contact (β = 0.19,
p = 0.005, 95% CI [0.043, 0.414]) positively predicted cultur-
al affinity. Thus, H1 and H2 were supported. Cultural affinity
predicted both intergroup attitudes (β = 0.44, p < 0.001, 95%
CI [0.158, 0.348]) and intergroup forgiveness (β = 0.24, p =
0.004, 95% CI [0.039, 0.322]), supporting H3. Besides, gen-
der (female) was positively predictive of cultural affinity (β =
0.15, p = 0.002, 95% CI [0.084, 0.465]), showing that female
students seemed to display greater liking for and identification
with South Korean cultures than male students. However,
gender was not predictive of intergroup attitudes (β = −0.02,
p = 0.773, 95% CI [−0.115, 0.071]).

Table 3 presents direct, indirect, and total effects of the
exogenous variables on the endogenous variables. By con-
trast, mediated contact had stronger total effects on cultural

Table 1 Means, standard
deviations and correlations of the
variables

Variable M SD 1 2 3 4 5

1. Mediated contact 2.45 .95 –

2. Extended mediated contact 2.43 .79 .552** –

3. Cultural affinity 2.95 .87 .494** .413** –

4. Intergroup attitudes 2.79 .63 .416** .263** .501** –

5. Intergroup forgiveness 2.41 .75 .245** .196** .314** .521** –

** p < .01

Table 2 CR, AVE and square
roots of AVE for the latent
constructs in the measurement
model

Value Mediated
contact

Extended mediated
contact

Cultural
affinity

Intergroup
attitudes

Intergroup
forgiveness

CR 0.89 0.88 0.85 0.92 0.83

AVE 0.72 0.72 0.59 0.58 0.62

Square roots of
AVE

0.85 0.85 0.77 0.76 0.79
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affinity (0.46 vs. 0.23), intergroup attitudes (0.26 vs. 0.01),
and intergroup forgiveness (0.17 vs. 0.08) than extended me-
diated contact.

Mediation Effects of Cultural Affinity

As suggested by statistical scholars (Cheung and Lau 2007),
bootstrapping method in SEM can provide accurate and ro-
bust estimation of the significance of indirect effects.
Specifically, if 95% confidence intervals (CI), generated from
bootstrapping results, did not include zero, we can draw the
conclusion that the indirect effect is statistically significant
(Cheung and Lau 2007; Shrout and Bolger 2002).

We estimated mediating effects of cultural affinity, based
on 5000 bootstrap samples. The results revealed that indirect
effects of mediated contact on both intergroup attitudes (95%
CI [0.065, 0.196], p < 0.05) and intergroup forgiveness (95%
CI [0.024, 0.180], p < 0.05) were significant, showing that
cultural affinity functioned as a mediator. Thus, H4 was sup-
ported. In addition, as the direct path frommediated contact to
intergroup attitudes was still significant (β = 0.23, p = 0.003)
(see Fig. 2), cultural affinity partially mediated this relation-
ship. Cultural affinity was a full mediator between mediated
contact and intergroup forgiveness. Regarding extended me-
diated contact, its indirect effects on intergroup attitudes (95%
CI [0.014, 0.119], p < 0.05) and intergroup forgiveness (95%
CI [0.006, 0.109], p < 0.05) were significant, supporting H5.

Fig. 2 Results of testing the structural model** p < .01,***p < .001. The solid lines indicate significant paths;The dotted lines indicate non-significant
paths

Table 3 Direct, indirect and total standardized effects of exogenous variables on endogenous variables

Direct effects Indirect effects Total effects

CA IA IF CA IA IF CA IA IF

Mediated contact 0.46 0.14 0.09 – 0.12 0.08 0.46 0.26 0.17

(0.28, 0.66) (0.54, 0.24) (−0.09, 0.26) – (0.07, 0.20) (0.28, 0.66) (0.28, 0.66) (0.17, 0.37) (0.02, 0.32)

Extended mediated contact 0.23 −0.05 0.03 – 0.06 0.04 0.23 0.01 0.08

(0.04, 0.41) (−0.14, 0.05) (−0.13, 0.20) – (0.01, 0.12) (0.01, 0.11) (0.04, 0.41) (−0.10, 0.12) (−0.10, 0.24)
CA – 0.26 0.18 – – – – 0.26 0.18

– (0.16, 0.35) (0.04, 0.32) – – – – (0.16, 0.35) (0.04, 0.32)

CA=Cultural affinity; IA = Intergroup attitudes; IF = Intergroup forgiveness; 95% CI were shown in the parentheses
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Moreover, cultural affinity fully mediated their relationships
since the direct paths from extended mediated contact to the
both outcome variables were not significant.

Discussion

The present study introduced the novel contact form (i.e. ex-
tendedmediated contact) as beingmore indirect thanmediated
contact, and simultaneously examined functional roles of the
two contact forms in predicting cultural affinity, intergroup
attitudes, and intergroup forgiveness. Findings from the
SEM analysis revealed that extended mediated contact had a
direct relationship with cultural affinity and indirect relation-
ships with intergroup attitudes and forgiveness, though these
relationships were weaker than those of mediated contact. The
mediation test further revealed that the affective variable of
cultural affinity mediated the relationships of mediated and
extended mediated contact to intergroup attitudes and
forgiveness.

Functional Roles of Mediated Contact

First, our finding indicated that Chinese students’ viewing
South Korean TV series or films was positively related to their
liking for South Korean cultures. Despite South Korea and
China sharing some traditional Confucian values and norms,
their cultures display enormous differences and are becoming
more heterogeneous (Yoo et al. 2014). These entertainment
programs often contain positive portrayals of South Koreans
and transmit their cultural practices and traditions, which may
have evoked affective responses (e.g. cultural affinity) of
Chinese students who viewed the programs. As argued by
Kim and Richardson (2003), the more frequently people from
a specific country have media exposures to a foreign country,
the more likely they perceive the country and its cultures in a
positive light.

Second, in line with prior research (e.g. Lienemann and
Stopp 2013; Shim et al. 2012; Wojcieszak and Azrout
2016), the positive association between mediated contact
and intergroup attitudes was confirmed in our study. In con-
trast, the relationship between mediated contact and inter-
group forgiveness is insufficiently examined. Our findings
showed that mediated contact can also play a role in promot-
ing intergroup forgiveness using a sample recently experienc-
ing conflicts with an outgroup, which can be important be-
cause tension and hostility tend to remain persistent even after
a conflict ends (Stephan and Stephan 2000). These results
provided support for the application of the contact hypothesis
(Allport 1954) to the mediated contexts. As argued by
Anastasio et al. (1994), prejudice and negative attitudes large-
ly result from a mistaken or incomplete understanding of an
outgroup, and through intergroup contact one can gain more

knowledge about sociocultural and behavioral norms of this
outgroup. In social settings where direct contact is limited, the
mediated contact can function as an effective compensating
strategy to better understand the outgroup (Vincze and
Harwood 2013). The increased information and knowledge
can evoke cognitive and affective responses that lead to en-
hanced intergroup attitudes and post-conflict forgiveness
(Rupar and Graf 2019).

Third, this study further extended our understanding of the
mechanisms underlying the relationship between mediated
contact and intergroup relations by incorporating the mediat-
ing variable of cultural affinity. The confirmed mediating ef-
fects of cultural affinity revealed the complexity in these rela-
tionships. Specifically, cultural affinity fully mediated the me-
diated contact-intergroup forgiveness relationship, but partial-
ly mediated the mediated contact-intergroup attitudes relation-
ship. The partial mediation may imply that this relationship
can be more complex than we originally expected, suggesting
other variables (e.g. intercultural understanding) may play ex-
tra mediating roles.

These findings can present important implications for in-
tergroup relations damaged by conflicts. Opportunities for di-
rect intergroup contact are often scarce, particularly in post-
conflict settings (Dhont and Van Hiel 2011). For instance,
most Chinese tourists cancelled their trips to South Korea
during and after the THAAD incident (Bi 2017). Even the
effectiveness of extended contact is limited in post-conflict
societies in that it involves sharing direct contact experiences
(Rupar and Graf 2019). In contrast, big advantages of medi-
ated contact are that it is completely not contingent on direct
contact experiences, and can be a cost-effective and easily
implemented strategy due to the popularity and widespread
use of Internet and social media. Conflicts occasionally arise
among different ethnic groups in the current era featured by
globalization and multi-cultural societies. Therefore, TV se-
ries and films containing positive portrayals of the target
outgroup can be fully and wisely utilized to promote mutual
reconciliation.

Functional Roles of Extended Mediated Contact

Theoretically inspired by the extended contact hypothesis
(Wright et al. 1997), we proposed a novel type of intergroup
contact (i.e. extended mediated contact). This contact form
does not require personal involvement in mediated contact,
featured by merely knowing and observing in-group mem-
bers’ viewing of outgroup entertainment programs.
Functioning similarly to mediated contact, extended mediated
contact was revealed to be indirectly related to intergroup
attitudes and post-conflict forgiveness via the mediator of cul-
tural affinity. Moreover, the relationships between extended
mediated contact and the two outcome variables were
completely transmitted by the proposed mediator of cultural
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affinity. As discussed previously, frequent exposures to
outgroup media programs can contribute to the viewers’ better
understanding of and enhanced attitudes toward the outgroup.
The cognitive and affective shifts may arouse the viewers’
intentions to disseminate the learned information and knowl-
edge about the outgroup among their close in-group members,
according to the two-step flow theory in mass communication
research (Katz and Lazarsfeld 1955). In this sense, investigat-
ing extended mediated contact can provide the theoretical im-
plication that viewing outgroup media programs can have
much wider impact beyond the viewers. This investigation
may be particularly important for individuals who do not
show personal interest in outgroup media programs or for
whom such programs are not available due to lack of leisure
time.

Extended mediated contact is a more indirect contact form
than mediated contact because the former does not require
personal engagement in mediated contact. Also noteworthy
is that our results indicated that mediated contact exerted
stronger total effects on cultural affinity, intergroup attitudes
and post-conflict forgiveness than extended mediated contact
(see Table 3). This finding echoes the argument that the more
indirect the intergroup contact is, the weaker effect it may have
on intergroup relations (Dhont and Van Hiel 2011).

As investigating extended mediated contact is rather ex-
ploratory in nature, future studies are encouraged to continue
this research line to further enrich our understanding of its
functional roles. Besides, mediated contact includes but is
not limited to media exposure to TV series and films,
involving other parasocial contact behaviors such as contact
through newspaper and TV news.We agree with Visintin et al.
(2017) who recommend distinguishing between news media
and entertainment media. Therefore, future research may fur-
ther differentiate effects of different types of media when ex-
amining mediated and extended mediated contact.

Limitations and Conclusion

Several limitations of this study need to be acknowledged.
First, due to the cross-sectional research design, the results
cannot be inferred as causal relations. Future research is rec-
ommended to use the mixed methods design to further vali-
date and extend our findings. For instance, quantitative data
can be collected to examine effects of personal and close in-
group members’ viewing foreign TV series and films on var-
ious manifestations of intergroup relations (e.g. intergroup
trust, intergroup empathy, and perceived prejudice).
Qualitative data can be collected to gain the nuanced under-
standing of the ways the viewing experiences reshape their
perceptions of outgroup members and their cultures. Second,
we tested the hypotheses by sampling Chinese university stu-
dents. As such, it requires caution to generalize the present

results to other sample groups unless they are replicated in
those sample groups. Third, the sampling method might have
a bias for using a social media though it is very popular in
China and used by most of Chinese citizens.

In conclusion, the contributions of the present study to the
intergroup contact literature are mainly two-fold. First, we
proposed a novel form of contact (i.e. extended mediated con-
tact) and revealed it as a positive predictor of intergroup rela-
tions. Its relationships with intergroup attitudes and forgive-
ness were examined and differentiated with those of mediated
contact. The results revealed that extended mediated contact
had significant but weaker relationships with the outcome
variables thanmediated contact. Second, the affective variable
of cultural affinity was revealed as a mediator in the above-
mentioned relationships, which has enriched our understand-
ing of functioning mechanisms of how intergroup contact can
be related to intergroup relations.
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